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PENGARUH HARGA, LOKASI, PROMOSI, KUALITAS PELAYANAN, 
FASILITAS, DAN PHYSICAL EVIDENCE TEHADAP KEPUTUSAN 
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ABSTRAK 
 
Oleh : 
 
Lintang Megawati Thola 
 
Persaingan dalam industri jasa pariwisata dan perhotelan kini berkembang semakin 
pesat, terutama pada bisnis industri jasa perhotelan. Berkembangnya bisnis industri jasa 
perhotelan di Surabaya dapat mempengaruhi persaingan dalam hotelier, oleh sebab itu 
perlunya strategi yang dibutuhkan untuk menarik konsumen serta mempertahankan 
konsumen. Penelitian ini mencakup pada harga, lokasi, promosi, kualitas pelayanan, 
fasilitas, dan physical evidence, penelitian ini dilakukan di Hotel Gunawangsa Manyar 
Surabaya dengan mengambil sampel sebanyak 150 konsumen yang akan menginap di 
Hotel Gunawangsa Manyar Surabaya. Penelitian ini melakukan uji validitas, 
reliabilitas, dan uji hipotesis untuk melihat pengaruhnya. 
Hasil  penelitian  ini  menyatakan 
bahwa variabel harga, fasilitas, danphysical evidence tidak berpengaruh terhadap 
keputusan konsumen untuk menginap dengan nilai thitunglebih kecil dari ttabel. Sedangkan 
variabel lokasi, promosi, dan kualitas kualitas pelayanan memiliki pengaruh  terhadap  
keputusan  konsumen  untuk  menginap  dengan  nilai  thitunglebih besar dari ttabel 
 
 
 
Kata Kunci : harga, lokasi, promosi, kualitas pelayanan, fasilitas, physical evidence, 
dan keputusan konsumen untuk menginap.
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EFFECT OF PRICE, LOCATION, PROMOTION, THE QUALITY OF 
SERVICE, FACILITIES, AND PHYSICAL EVIDENCEAFFECT CONSUMER 
DECISION TO STAY AT GUNAWANGSA MANYAR SURABAYA 
 
ABSTRACT 
 
by: 
 
Lintang Megawati Thola 
 
Competition in the tourism and hospitality services industry is now growing more 
rapidly, especially in the hospitality service industry businesses. The development of 
the hospitality service industry businesses in Surabaya can affect competition in the 
hotelier, therefore, the need for strategies required to attract customers and retain 
consumers. The studies included in the price, location, promotion, quality of service, 
facilities, and physical evidence, the study was conducted in Surabaya Hotel 
Gunawangsa Manyar by taking a sample of 150 consumers who will stay at the Hotel 
Gunawangsa Manyar Surabaya. This study was to test the validity, reliability, and 
hypothesis testing to see the effect.                                                   The results of this 
study stated that the variable price, facilities, and physical evidence does not affect 
the consumer's decision to stay with thitung smaller than ttabel. While variable locations, 
promotions,  and  quality  of  service  quality  has  an  influence  on  the  consumer's 
decision to stay with thitung greater than ttable 
 
 
 
Keywords: price, location, promotion, quality of service, facilities, physical evidence, 
and the consumer's decision to stay.
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